
The World in Canada
Diplomat & International Canada magazine is Canada's leading source for international affairs
and Canadian foreign policy. Diplomat magazine is for people who want to stay informed about
global issues and who care about Canada's role in the world.  It is also a showcase for the diplo-
matic community in Canada.  Canada's international community and internationally minded
Canadians have been relying on Diplomat & International Canada since 1989.

A Strong Editorial Mandate
Our purpose is to inform discriminating readers about world affairs 
and engage them in an exchange of ideas. We maintain the highest 
standards of journalism in every issue. Our writers look beyond the 
headlines and explore the ideas and concepts that will reshape the 
world, from a Canadian perspective. 

A Dynamic, Influential Readership
Diplomat & International Canada has a circulation of 10,000 and a
readership of more than 23,000 influential people in Ottawa and 
across Canada.  

Through targeted, controlled circulation in Ottawa, Diplomat reaches:
l 3,400 diplomats from 126 embassies and high commissions in Ottawa
l 1,600 family members of diplomats posted in Ottawa
l Subscribers to the Ottawa Citizen in affluent Ottawa neighbourhoods
l Members of Parliament and Senators and their staff
l Senior staff at Federal Departments: Foreign Affairs and

International Trade, Environment, Natural Resources, Agriculture
and Agri-Food Canada, Business Development Bank, IDRC, Parks
Canada, Public Safety and Emergency Preparedness, National
Defence and CIDA.

Diplomat is also mailed to paid subscribers and is sold on news-
stands and at Chapters/Indigo stores from coast to coast.

Reach the World in Canada

MEDIA KIT 2008

Marc Jaccard on Myths of Renewable Energy
Meet Mr. El Salvador, the Diplomatic Dean

DESTINATIONS: Trek back to Fort Necessity
ESTABLISHED 1989 CDN $5.95 

PM 40957514

May–June 2007

I S R A E L I  A M B A S S A D O R :  WAT E R  A S  A  M I D D L E  E A S T  P E A C E M A K E R

BREAKTHROUGH
A CANADIAN SCIENTIST AND AN

AMERICAN INVENTOR DISCOVER 

A NEW WAY TO CLEANSE COAL, 

CAPTURE THE GREENHOUSE 

GASES AND MAKE ELECTRICITY 

A BARGAIN AGAIN

Contact: Donna Jacobs or Neil Reynolds  (613) 259-3038 advertise@diplomatonline.com



Authoritative, Entertaining and Essential
Editorial

Diplomat & International Canada is a premium general inter-
est Canadian magazine devoted to covering international
affairs from a Canadian perspective and furthering discussion
on matters of importance to our readers.  

Influential, Affluent, and Sophisticated
Readership

Diplomat provides advertisers with access to an affluent, 
opinion-leading readership in the highest-quality editorial envi-
ronment.

Indispensable for 20 years

Our readers have been relying on Diplomat for news, opinions
and information since 1989. 

DEFENCE MINISTER
PETER MACKAY ON
CANADA’S HEAVY LIFTING

MILITARY AFFAIRS
ANALYST DAVID PUGLIESE
ON “HARD POWER” 

WINE: The science of screwcaps
2008: International Year of the Potato
HOW TO: Best host, best dinners

ESTABLISHED 1989 CDN $5.95 

PM 40957514

November–December 2007

L O U I S E  F R E C H E T T E  O N  N U C L E A R  P O W E R  P L A N T  P R O L I F E R A T I O N

JobNo.1

DEFENCE MINISTER
PETER MACKAY ON
CANADA’S HEAVY LIFTING

MILITARY AFFAIRS
ANALYST DAVID PUGLIESE
ON “HARD POWER” 

Susan Wilkins and the MOB go to Tuscany
David Emerson plays “catch-up” on free trade
Stephen Beckta exposes the LCBO wine scam 

ESTABLISHED 1989 CDN $5.95 

PM 40957514

September–October 2007

E X T R E M E  C A R T O O N S  F R O M  T H E  M I D D L E  E A S T

For God
and
Country
TOP-RANKED DEPUTY MINISTER,

PETER HARDER SERVED FIVE PRIME

MINISTERS. NOW HE TALKS

CANDIDLY OF CHURCH AND STATE —

AND THE NEED FOR RELIGIOUS FAITH

IN GOVERNMENT DECISION-MAKING

A chat with Britain’s new high commissioner
Burkas and mini-skirts in Istanbul

Ghana at 50: A struggle for democracy in Africa
ESTABLISHED 1989 CDN $5.95 

PM 40957514

March–April 2007

G E N E R A L  R I C K  H I L L I E R  O N  T H E  D E C A D E  O F  D A R K N E S S

Canada:
The Next 
Country
of Europe
EU AMBASSADOR DORIAN PRINCE

WANTS A FREE TRADE AGREEMENT

WITHIN FOUR YEARS. WITH FULL 

MOBILITY RIGHTS.
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Understanding Our Readership

Diplomats and their families
At any time, about 20 per cent of our diplomatic readership 
has recently arrived in Ottawa-Gatineau. These readers need
up-to-date information on rental accommodations and buying
or leasing a car.  They need to decide on where to send their
children to school and how to spend their leisure time. Use
Diplomat to tell 5,000 diplomats and their family members
living in Ottawa-Gatineau how your business can provide the
products and services they are looking for – from home
furnishings to finding the right insurance coverage to choosing
a family dentist. 

Embassies and High Commissions
The 126 diplomatic missions in Ottawa spend millions of dol-
lars annually in the Ottawa-Gatineau area to acquire the prod-
ucts and service the diplomats need to do their jobs.  Each of
these diplomatic missions has an office in Ottawa and each
relies on Ottawa area businesses to provide the necessary products and services including:
information technology, office supplies and furnishing, hotel accommodations, catering, event
venues, printing, insurance coverage, relocation and moving services, travel and language
training, to name just a few.

Internationally-minded Canadians 
Our readers are educated, professionals who have high disposable incomes, a taste for luxury
and the willingness to pay for conveniences.  Diplomat readers eat in restaurants and hire
caterers.  Our readers travel frequently, and they require high-end clothing and accessories to
wear for business and social functions.  Our readers look for quality in home furnishings and
home renovations.

Diplomat’s Canadian readers are among the most powerful and influential decision-makers in
Canada. Our readers are private and public sector executives, business owners, professionals
and politicians.  And, they are instrumental in the important decisions that governments
make, in Canada and abroad. 

Reach the World in Canada
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Don Cayo on shrinking global poverty rates
Margo Roston on Japan’s ambassadorial residence
George Fetherling on films that flunked history

ESTABLISHED 1989 CDN $5.95 
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July–August 2007

S U M M E R  R E A D I N G :  M A C K AY,  M AY,  O D A ,  H E I N B E C K E R ,  H A R D E R  A N D  M O R E  

Ambassadors
on the beach
Nostalgic stories of surf and sand

U.S.  AMBASSADOR DAVID WILKINS TAKES US

TO HIS SOUTH CAROLINA BEACH HOUSE WHERE

HE READS UP ON CANADA AND TOSSES TENNIS

BALLS INTO THE OCEAN FOR HIS DOG TO

FETCH. 

THE UN AWARDS BLUE FLAGS TO

THE WORLD’S BEST BEACHES



Why Advertise in Diplomat & International Canada?

Advertisers in Diplomat have access to an affluent, opinion-leading readership in a high quality
editorial environment.  Diplomat’s readers are sophisticated people who surround themselves
with the finer things in life. With an average household income of more then $90,000,
Diplomat’s readers represent a market of uncompromising taste and spending power for busi-
ness, home and leisure.  Diplomat is an excellent place to raise
awareness of quality products, services, and events among our
influential, dedicated readers.

Diplomat’s high quality editorial and high production value
means that each issue is kept by our readers as a reference.
Readers refer back to each issue of the magazine over and over
again so your display ad will be seen repeatedly.

Diplomat reaches opinion leaders who are interested in issues
that affect Canada and the world. Diplomat offers the opportu-
nity to communicate with important and hard to reach readers.
Deliver your message in Diplomat’s environment of quality and
integrity and capture the 
attention of influential decision makers and opinion leaders. 

Put magazine advertising to work for you

l Magazines are read thoroughly and repeatedly 
l Readers are highly receptive to editorial and advertisements.
l Magazines deliver a personal relationship with their readers, enhancing attention, 

connectivity and receptivity.
l Advertisements are integral to magazines and are read with interest. 
l Reader's respond/take action to magazine advertising. 
l Magazines target with precision, without waste.
l Magazines deliver strong return on investment.

Source: HOW MAGAZINE ADVERTISING WORKS, Fourth Edition
By Guy Consterdine, November 2002
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Our Editorial Content

Diplomat has five key sections:

Diplomatica
Shorter editorial offerings which include:

l A guest column by a diplomat about his or her diplomatic agenda
l Questions asked of a prominent person involved in international affairs 
l Good deeds diplomats do to benefit their Canadian community 
l Experts offer advice on important international issues. 
l Photos and biographies of all recently arrived ambassadors and high commissioners.
l Upcoming events 

Dispatches
Longer features and editorial packages about global issues and Canada's role in the world.
Articles cover a range of topics related to international affairs from diplomacy, defence, develop-
ment and international trade.  

Other regular features in the Dispatches section include a “Face Off' with guest columns by a
cabinet minister and the portfolio critic from the official opposition on topic related to interna-
tional affairs.  Our trade column provides insights into international trade between Canada and
selected country based on an in-depth interview with the ambassador or head of mission from
that country.

Delights
This is Diplomat's lifestyle section.  Each issue has columns about food, wine, art and travel.
The Envoy's Photo Album depicting recent events hosted and attended by diplomats is especial-
ly popular.

Diplomatic Contacts
Each issue of Diplomat contains the contact information for all embassies and high commissions
along with other important contact information.

‘Destinations’
Diplomat gives its readers a look at the world’s nations – through the eyes of their own ambas-
sadors and through the travelogues of the magazine’s wandering writers.

Reach the World in Canada
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More than a Magazine
Advertising options offer more ways to reach our readers
l Display advertising in the bi-monthly magazine.
l Special advertising features and two-page spreads.
l Diplomat & International Canada online at www.diploma-
tonline.com includes an extensive library of international
affairs resources.

Diplomat is involved in the community and has established
a number of partnerships.  Diplomat is proud to be associat-
ed with: 
l The Canadian Club of Ottawa
l The Norman Paterson School of International Affairs at
Carleton University
l The Paterson Review: a graduate journal on international
affairs
l Ottawa Diplomatic Association
l Historica

Our Editorial Calendar provides Targeting Opportunities
On an annual basis, in addition to the regular features Diplomat featured editorial content on
the following topic areas:

l International trade • Tourism
l Defence • Energy
l Health • Science and technology
l Development • Governance

Regular articles and column topics include: 
l Travel l Food 
l Wine l Art 
l Books l Culture 
l Trade l Canadian history 

Reach the World in Canada
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Meet the experts
Canada’s greatest grapes
Minding your manners

ESTABLISHED 1989 CDN $5.95 

PM 40957514

July–August 2006

A S P E C I A L  S U M M E R  E D I T I O N

Understanding
Ottawa

A USER’S GUIDE TO THE CAPITAL
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Standard Unit Sizes

Double page spread
with 1/8” bleed 17 1/4” x 11 1/4”

Outside back cover
with 1/8” bleed 8 3/4”  x 11 1/4”

Inside back/front cover
with 1/8” bleed 8 3/4”  x 11 1/4”

Full page with 1/8” bleed 8 3/4”  x 11 1/4”

Full page 7 1/4”  x 10 1/8”

2/3 vertical 4 3/4”  x 9 5/8”  

1/2 horizontal 7 1/4”  x 4 11/16”

1/2 digest 4 3/4” x  6 3/8”

1/3 vertical 2 1/4”  x 9 5/8”

1/3 horizontal 7 1/4”  x 3”

1/3 square 4 3/4”  x 4 11/16”

1/4 banner 7 1/4”  x 2 1/4”

1/6 vertIcal 2 1/4”  x 4 11/16”

1/6 horizontal 4 3/4”  x 2 1/4”

Box 2 1/4”  x 2 1/4”

Marketplace

Unit size 1.7”  x 1.7”

Gutter .166”



Mechanical Information
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Printing 

Printing Method: Computer-to-sheet-fed offset press
Bindery method: saddle-stitched

Copy and Contacts
a. First-time advertisers must pay first insertion in full at time of booking
b. No cancellations accepted after space closing date.
c. Rates quoted are for space only and assume Advertiser supplies final
files meeting Publisher's specifications.
d. All contracts, material, and insertion orders are to be sent to Diplomat
Magazine, at P.O. Box 1173, Station B, Ottawa. K1P 5R2. Contact the
Publisher for courier delivery address
e. Frequency discounts are based on a set contract period commencing
with the Advertiser's first insertion. Advertisers who fail to use the space
contracted for will be short-rated. 
f. The acceptance or execution of an order is subject to the Publisher's
approval.
g. The Publisher will not be bound by any conditions, printed or otherwise,
appearing on contracts, orders, or copy instruction that conflict with the
Publisher's policies.
h. All advertising is published upon the understanding that the Advertiser
and the Advertising Agency assume full liability for all electronic advertis-
ing material submitted, printed, or published. 
I. The Publisher reserves the right to hold the Advertiser and/or its adver-
tising agency jointly and severally liable for such monies as are due and
payable to the Publisher. 
j. The liability of the Publisher for any error for which it may be held legally
responsible will not exceed the cost of the space. The Publisher specifi-
cally assumes no liability for errors in the key numbers or type set by the
Publisher, nor will the Publisher accept any responsibility for any error
caused as a result of bookings or advertising material received not
according to specifications or after material closing date
k. All advertising insertion orders are subject to the condition that the
Publisher shall have no liability for failure to execute accepted advertising
orders because of acts of God, governmental restrictions, fires, strikes,
accidents, or any other occurrences beyond the Publisher's control
(whether like or unlike any of those enumerated herein) which prevent the
Publisher from partially or completely producing, publishing, or distributing
Diplomat & International Canada.

Material Requirements

Please confirm all electronic submissions by contacting
Donna Jacobs or Neil Reynolds at (613)259-3038 or 
advertise@diplomatonline.com

Digital File Specifications

Media: Mac formatted: CD-Rom.

E-mail: Files less than 5MB advertise@diplomatonline.com
Files larger than 5MB contact Publisher for FTP site instructions

Compression: Stuffit “.sit” or “.sea” only

Media Labeling Requirements:
Issue Date, Advertiser, Agency Name, Vendor Contact, Ad Number/Name,
File Name/Number, Return Address, List of Contents

Ad File Formats: MACS Standard: TIFF-IT P1, PDF-X1.

Layout Application Files: Mac Quark XPress 6, Adobe Illustrator 9, PDF
(press optimized), TIFF, EPS.
Support files and elements: All elements must be CMYK (not RGB or
PMS).
Files must include all supporting elements 
Supply "Collect for Output" or similar reports
Include all typefaces used, Adobe PostScript Type 1 only

Images and resolution: All images are at least 300 dpi at 100% final size
TIFF or EPS
No JPEG images

Position Proofs: All submissions, e-mail or CD, must be accompanied by
a 100% size hard copy position reference proof. Position proofs are to
verify the content and position of items ONLY. In some cases a PDF will
be acceptable as a position proof.

Colour (contract) proofs:  In order to accurately reproduce colours from
a provided file a contract proof  (Ink jet/dye sublimation calibrated to
SWOP standards must be supplied with your file. If a contract proof is not
supplied we cannot guarantee the accuracy of colour reproduction.

Desktop Instructions: Build pages to trim size and extend bleed beyond
page edge. Use stylized fonts and do not apply style attributes to basic
fonts. All elements must be placed at 100% size. Avoid rotation and crop-
ping of images in layout program. Include all fonts, images/scans, and
logos/artwork. Do not nest EPS files in other EPS files.
Pantone colours must be in CMYK mode. 

IMPORTANT NOTE: PUBLISHER MUST APPROVE ANY EXCEPTIONS
TO THESE SPECS PRIOR TO SENDING

Material conversion costs will be billed as production charges.

Diplomat & International Canada magazine is a member of the Canadian
Magazine Publisher's Association.




